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VISION

We are a happy family of good attitude talents
who share the same meaningful dreams and
walk our values together to deliver world-class
products and services to meet even
unrecognized needs of our clients as well as
their employees.

&
MISSION

To help the employees
of our clients to work
better & live happier



OUR 17 YEAR JOURNEY IN HR DOMAINS

<

2003

Start with 30MB THB
Spun off from PWC

@@

2005

Humatrix
First Version

2010

NIA
Top Ten innovation

2011

Humatrix
Pure Web-based

é THAILAND
BOARD OF
INVESTMENT

2012

BOI Enterprise
Software Certified



2015

Bai Po
Award Winner

!

2016

TICTA
Award Winner

A

2017

Expanded to Singapore
& Malaysia

2017

Listed in SET

ol

2018

Moved to new building
at Rongmuang



®

581

PROFESSIONAL
STAFF

70+

TECHNICAL EXPERTS

3,000+

COMPANIES
ENTRUSTED

i

700,000+

HEADCOUNTS
SERVED



Humanica profile

HUMANICA
HR SOLUTIONS FINANCIAL SOLUTIONS

HPO HRS TMS ERP ACCOUNTING
HR & PAYROLL HR SYSTEM TALENT MGT. ERP ACCOUNTING
OUTSOURCING IMPLEMENTATION PLATFORM IMPLEMENTATION SERVICES
WO RK _—
P L A Z E sﬂp LSIness
SAP SuccessFactors SAP SuccessFactors
ORACLE W3 R K
@ HUMATRIX 8 @ HUMATRIX 8 HUMATRIX 8 NETSUITE PLAZE
I . I
SUPPORTING
IT INFRASTRUCTURE SOFTWARE PLATFORM & BI BACK OFFICE
DEVELOPMENT
DATA CENTER SYSTEM ANALYSIS, ARCHITECTURE, FINANCE, HR,

NETWORK SECURITY

CODING AND TESTING

FRAMWORK, Bl, PORTAL,
ETC.

MARKETING,
ADMINISTRATION,
ETC.



HR Solutions

t ‘ 7 countries
> 700,000 users ‘ P

BTS

MINOR
''''' & amcor

YB.GRIMM

SINCE 1878

L > 3,500 clients

< un5 SEPHORAZ

“21s ADELTA 15% Fortune 500 Companies

ﬁmmﬁnanﬁim . ~DAL. 30% Companies listed in SET

?FI 13 KASIKORNBANK



Financial Solutions

> 170 clients

T
CISCO

Tencent f&Eif
AMDAO

(o8
FUJITSU

13 clients listed
in Thailand




FINANCIALS &
KEYNOTES
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TOTAL REVENUE

Revenue grew by 46.67mb
or 35.2% YoY

1Q 2020 - 179.21Tmb
1Q 2019 - 132.54mb

351.95

2016

2017

20.4%
CAGR
2016-2019

2018

2019

179.21

1Q2020



REVENUE BREAKDOWN

347.7 478.9 5151 598.9 173.6

87% HR Solutions and
13% Financial Solutions

2016 2017 2018 2019 1Q2020

B HR M Financial Solutions



RECURRING VS NON-RECURRING

Recurring revenue was 7 1.1%

Recurring revenue grew 14.3mb
or 13.0%YQY, of which:

HR Solutions +13.5mb (+14.5%)
Financial Solutions +0.7mb
(+4.6%)

Non-recurring revenue grew
30.3mb or 152.5% YOY, of which
HR Solutions +29.7mb
(+193.0%)

Financial Solutions +0.6mb
(+12.7%)

347.7

2016

478.9 515.1 598.9

2017 2018 2019

M Recurring M Non-recurring

173.6

1Q2020



GROSS PROFIT

44.6% 44.5% 46.0%

Gross profit margin 38.1%

improved to 46.0% O
compared to 44.5% in 2019

132.55

2016 2017 2018 2019 1Q2020



SG&A EXPENSES TO TOTAL REVENUE

19.7%

o 187%
17.2% 15.9%

Others,
Rent & 180%
Utility, 2.9% O
63.19

Depre&
amortization, S
31.2%

Wage &
salary,
53.6%

2016

I 1

2017 2018 2019 1Q2020
B SG&A —o=% of Total Revenue



NET PROFIT

Net profit margin was

27.5%, increased from
23.9% in 2019.

Net profit grew +14.5mb

or +42.0% in 1Q 2020
compared to 1Q 2019

27.5%

49.20

1Q2020



ASSETS AND LIABILITIES

Assets 1,520.94
1,372.78

1,226.79
1,156.11
- I I I

2016 2017 2018 2019  1Q2020

m Current assets g Non-current assets

111.10 11167 107.31

Liabilities
298.88

175.59

18.3 4

80.82 77.35

2016 2017 2018 2019 1Q2020
m Current Liabilities g Non-current liabilities



EQUITY AND LIABILITIES TO EQUITY RATIO

Equity
1,119.48
1,044.44
322.48 I I
2016 2017 2018

1,197.19

2019

1,222.06

1Q2020

0.35

2016

Liabilities to Equity Ratio
0.24
0.15
0.11 0.09
2017 2018 2019 1Q2020



BALANCE SHEET
© Unmit:MilionBaht 2006 2017 2018 2019 1Q2020

Cash 46.27 88.14 111.34 159.47 214.94
Account receivables 91.14 105.40 95.96 114.23 137.31
Current contract assets 29.41 33.08 22.36 24.58 22.60
Investments - 650.08 669.79 641.45 566.04
Fixed assets 34.10 31.95 51.21 40.11 41.85
Intangible assets 162.01 151.56 165.45 142.05 135.49
Computer software under development 6.03 21.46 12.03 27.43 30.45
Right to use assets - - - - 131.79
Other assets 64.62 7444 98.65 223.46 24047
Total assets 433.58 1,156.11 1,226.79 1,372.78 1,520.94
Account payables 42.55 45.05 38.16 53.50 42.10
Current contract liabilities 21.10 21.07 20.75 47.17 53.73
Lease liabilities 9.38 9.82 9.76 3.89 136.55
Other liabilities 38.07 35.73 38.64 71.03 66.50
Total liabilities 111.10 111.67 107.31 175.59 298.88
Total equity of major S/H 320.99 1,044.44 1,119.48 1,197.19 1,222.06
Minority interest 1.49 - - - -

Total equity 322.48 1,044.44 1,119.48 1,197.19 1,222.06



INCOME STATEMENT

Sales and service income 347.68 478.88 515.11 598.85 173.63
Other income 4.27 3.50 8.12 15.01 5.58
Total revenues 351.95 482.38 523.23 613.86 179.21

Cost of sales and services 215.13 289.96 285.52 332.39 93.71
SG&A 63.19 82.75 97.39 120.70 28.47
EBIT 72.13 109.66 140.32 160.77 57.46

Net Profit 71.48 97.45 121.91 146.98 49.20

EBITDA 98.98 155.43 186.68 212.01 74.59



KEY PERFORMANCE RATIOS

Gross margin (sales & services) % 38.1% 39.4% 44.6% 44.5% 46.0%
Operating margin % 19.5% 22.2% 25.6% 24.3% 29.6%
Net profit margin % 20.3% 20.2% 23.3% 23.9% 27.5%
ROE % 27.4% 14.3% 11.3% 12.7% 16.3%
ROA % 17.9% 12.3% 10.2% 11.3% 13.6%
Liquidity ratio Times 2.1 10.8 4.3 3.3 4.2
Account receivable turnover Times 6.4 5.6 5.7 6.3 6.2
Average collection period Days 62.0 63.9 63.3 57.5 58.4
Account payable turnover Times 6.0 6.6 6.9 7.3 11.6
Average payment period Days 60.4 544 52.5 49.6 31.0
Cash cycle Days 49.5 9.5 10.9 79 274
Earnings per share Bt 0.11 0.14 0.18 0.22 0.07

Book value per share Bt 0.5 1.5 1.6 1.8 1.8
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Product Segmentation

Size of
Company

N HUMATRIX
/4 Ss
TIGERSOFT ...
_._._._._._._._._._._._._._.;T;x _________
WO RK
PLAZE

Readiness for
Digitalization



XFace200+

Temperature measurement technology
with real-time display to prevent
high-temperaturepersonnel from
accessing a specific area.

. Contactless recognition technology

Anti-spoofing algorithm for facial recognition
against almost all types of fake photos and videos

attack

- Visible Light Facial Recognition
- Prevent counterfeit from using photos or videos - The scanning distance is 0.3-2 meters.
- Verification through Face, Fingerprint,

Fever detection and masked individual identification

High-speed biometric access control terminal with
facial recognition. 3-in-1 palm recognition (Palm
Shape, Palm Print and Palm Vein) is performed in 0.35
sec per hand

Features
- Operational in low light areas

- Temperature measurement technology.
Palm, and Password

Visible Light Facial Recognition
A W Q1 |6
The scanning distance is 0.3-2 meters. sl

XFace200+ measures body temperature. If the person's temperature exceeds a given
criterion, he will not be able to pass through. The device helps prevent the spreading of
COVID-19 within an organization. Additionally, the detection range of the device is 30-50
centimeters, reports the result in under 3 seconds, and recognizes faces within the 30
degrees angle.
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Change in 2020 GDP

GDP Growth Forecasts by International Monetary Fund growth forecasts by IMF
WORLD | sovancsp sconomiss: pavetopie sconomss
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Baht weakened from Bt30.3/USD in
Q4/2019 to Bt31.3/USD in Q1/2020.
Baht will continue to weaken to below
Bt32/US$ for the rest of the year as

Thai exports could contract by 5-10%.

Tourism declined almost 100% and
may only fully recover in 2022.

Billion US dollar
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Thai Baht Movement Drivers
I Met direct investrnent [l SET Foreign Metbuy

o Current Account

BEX Foreign Netbuy

h_‘_‘l__l

§ 2

Source: SET, ThaiBMA, BOT, CEIC and Consensus Economics Inc. [as of Apr 2020/

Mar

c =
=]
S| 3

e

= THB/USD [Right axis)

Forecast
las of Apr 20}

Note: Current account and Net direct investment data for Mar 2020 are not yet released

Billion baht

Jdan

Feb

Tourism receipts from Thai tourists
I Tourism receipts  ssCwwYoY growth [right axis)

May

Jun I

019

Aug

Sep

Oct

Mow

Dec

Jan
Feb

2020

Parcent

29

n

a2

33

Baht / US dollar % o

Weak



According to BOT, almost 10m employed persons are severely affected by the lockdown.

Employed persons impact from COVID=19 by occupation [Million persons) Low impact
Low impact occupation® 1 2' 1 millian persons
Agriculturists 1.8 Moderate impact
High-skill Technicians, tailors 19 1 5.6millinn persons
Retailers [N 5.1
Cooks, waiters, hair dressers, tour guides [ 1.8
Taxi, van & motorcycle drivers - 12
Low-skill workers [l 0.6
Street vendors || 0.4
Hotel or restaurant managers ] 0.3 High impact
General hired workers ] 0.3 9' 7mil|jon persons

Assistant cook | 0.1

Head chefs, museumand art center directors 0.1
Tourism operators and hotel staff 0.04
Singers  0.02
General customer service 0.02

Controllers, technicians on ships & airplanes and pilots 0.01

Source: BOT, Labor Force Survey G3-2010 with TDR/I calculation



High impact are felt in hospitality, aviation, retails and F&Bs

IMPACT ON EMPLOYMENT

=1 Million

=100,000

100,00 - 1 Million

NEGATIVE IMPACT ON BUSINESS

HIGH MODERATE
h
un
o
= Shopping malls
= Haotels > Ftp g
o Retail shops
E
@
Airlines
o Wellness, Spa
= Hair salons, Barber Restaurants
o .
- shops Construction
E Pubs & bars
Automobile and parts
Garments
o Entertainment , ,
@ ) Public transportation
= venue/services _
_g_ Rooki Gas station
ooking agen:
£ g ag _C}‘ T
w Tour companies

Low

Electronics

Electricity, gas
Healthcare services
Education
Professional services

POSITIVE IMPACT
ON BUSINESS

>

E-commerce [Food,
online Marketplace, etc ]
Delivery services &
packaging

E-services [education,
banking, movies, etc |
Digital services
Telecom services
Medical supplies [face
mask, alcohol,
medicines vitamins etc_)
Food

Insurance



Wholesale and

Distribution Outsourcing clients by industry
2%

Logistics

services
3%

Financial & Services
3%



The Covid-19 coronavirus is becoming the accelerator for one of the greatest
workplace transformations of our lifetime.

It has taken just a few weeks for the Covid-19 coronavirus to shut down most restaurants,
bars, shops, and gyms, as well as mandate or, according to Gartner, it encourage 88% of
workers to works from home.

Gartner



Future Workplace's recent survey, entitled The Impact of the Coronavirus in the Workplace, was
conducted among 350 HR leaders in the USA to explore this question. 3 top trends are:

1) Ramp up Training and Investment in Remote Working

Learning will be radically transformed.
2) The Future of Work Is the Future of Worker Wellbeing

With the growth of the digital economy, our ‘always on’ way of working, the stresses in
managing work-life integration, and now dealing with the coronavirus, assisting workers
with their wellbeing has never been more important.

People’s wellbeing include their physical, financial, emotional and mental well-being. HR
are going beyond viewing wellbeing as a perk, the need for Company to provide guidance
and suggestions for good habits in these areas of wellbeing.



3) The Coronavirus Can be an Opportunity to Re-define Your Business

The coronavirus pandemic is fundamentally shifting how we live and do business and will
accelerate the HR digitalization, fuelled by smart technologies such as Artificial Intelligence
and mobile supercomputing.

The coronavirus is making companies, employees and their managers more comfortable
with working from home.



E-LEARNING INTEGRATION

Alternative e-Learning platform, Humatrix's integration out of the box.

Modern Learning Platform

Conicle Platform is the revolutionized enterprise-class
learning and development solution to empower
organizations and people to learn and develop faster,

easier and better. Anywhere. Anytime.

Mobile | Blended | Data-driven

Conicle @& ==

™ A Conicle All-in-One Success Platform
Department: HR Development
l{ Position: HR

B8 COURSE CLASS SURVEY TEST ONBOARDING LEARNING PATH

Welcome back,
John
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. The 18th International . Th
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COURSES
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Expired (4)

English at Work

How to be Android

How to Sell on Amason  How to Sell on Al
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E-LEARNING INTEGRATION

Alternative e-Learning platform, Humatrix's integration

OJT and Activity

- Activity and Checklist
- On the Job Training

- Feedback and Scoring
- Mentoring

OJT &
Activity

Micro Learning
- Micro Learning
- Wiki Management

Learning 360

User’s Dashboard

out of the box.

Class and Live

- Class and Session

- Program / Batch

- Live Class

- Pre work, Post work, Follow-up

Online Learning

- Online Course

- Learning Materials: VDO,
Audio, PDF, File, SCORM,
Quiz, Link, Text & Photo
(Article)

- Tag Personal Development Plan
- UGC (User-Generated Learning History :
Content) Competencies E¥aI:1:ntlon t
Transcript & Certificate A S
Calend 4 Remind - Test Bank
alendar and Reminder - Survey and Questionnaire
Gamification - Evaluation
Social Learning
- Discussion B.oard . Commu
- Group Learning Social nication
- Follow-up Communication
- Feed - Highlight

Gamified

Gamified Learning
- Points and Level

- Badge Unlocked

- Leader Board

- Reward Center

By

- News Update

- Message and Inbox

- Notification

- Calendar and Reminder
- Directory and Team



Conicle

Growth Strategies

1 Strengthen Platform to Penetrate Corporate Market [(X] HUMANICA

Strengthen our platform covering HRD process and aggressively penetrate the market with our strategic partner; Humanica

2 Build Customer Success Engine for High Retention and Lifetime Value

Build the customer success engine to retain almost 100% of subscribers to have higher base recurring revenue

3 Industry Expert Partnership and International Content Licensing

Accelerate the growth of the content and academy business with 1. Industry Expert Partnership and 2. Licensing Contents

4 Scale to SMBs and B2C with Strategic Partners /7 TIGERSOFT “ais B

Scale and leverage to the mass market; SMBs and B2C with strategic partners; Tigersoft (Humanica) and AlS

500

5 Oversea Expansion with Strategic Partners [X] HUMANICA

Qversea Expansion by leverage the network of our partners and investors; Humanica and 500 Startups

Page 36
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Conicle Piatform

People Development Platform: For Corporates / Cloud Academy Platform: For Industry

Experts / B2C Platform: For Consumers / Conicle For Business Platform: For SMBs

Micro Learning

Blended Learning

Social & Engaged

Personalized

Mobile-First
On-the-Go
Anywhere Anytime

Online and Live
Class and Workshop
Activity and OJT

Group Learning
Discussion and Mentor
User-Generated

Competencies
Gamification

Visualized and Analytics

By

©

Easy-to-use with modern and friendly design.
Conicle is designed for everyday use.

Page 37



EMPLOYEES WELLNESS

Personalized solutions at every stage of employees

Promotion
)
Newborn New Home
Marriage i .'/H\E
® @ Q b (] ] LeaveJ.ob

Retirement
" B ﬁ

Treating lliness Managing Risks Disease Prevention Longevity

ENDLESS POSSIBLE SOLUTIONS

Pl?ysmal Mindfulness Telehealth . Chronic
Fitness Disease Care

o
-
k-
©
(O]
s
3 New Job
“.I‘
HUMANICA
| ]
P .
cxagroup Healthy Living
4
Insurance
\
( . L)
Financial
Wellness

Tax Planning
Products

Retirement
Planning

Investment
Products

Savings
Products

L~J



— View for

Marcus Tan s Your diabetes result shows Claim amount (other insurer)
' . Healthy food (35)
HK$ 555.00
High risk
Tier 1- Employee and dependant ¥ou are potentially pre-diabetic. Early
detection can guide you in changing Receipts
) our |ifestyle and result in better
Outpatient > ¥ _Y
outcomes. p I
T
Hospital & surgical > Trial Lighter Trial Low Carb
Eat smart to stay healthy Delights (1D...) (1 Day Meals)
Eatology Limited Eatology Limited
by Asia Diabetes Foundation o ; - .("
Supplementary major medical > HERRRE k=
Balanced diet is important in WK-$438.00 HK-$438,00
achieving self-management. Let HK $328.50 HK $372.30
Maternity subsidy > us share some diet tips.
Wellness flexible spending account > Learn more [ -

Policy number

Ruhy test Pay by Wallet
10241551GH-21565 . . . 1-week Low 1-week

by Asia Diabetes Foundation Carb (Breakf...) Ketogenic Lig...

Balanced diet is important in CatplogyLimited Eailogy mitad
Insurer achieving self-management. Let MRS RexRxx:25
HSBC Insurance us share some diet tips. By submitting this claim, | agree to the HK.$1,540.00

Terms & Conditions. HK $1,540.00 HK $1,155.00
Effective period Learn more [7
Load more

04 Oct 2019 - 03 Oct 2020

By



Become a better
version of yourself

Discover actionable insights based on
your lifestyle. Enjoy personalised
recommendations to improve your
wellbeing.

Don't worry, no data is shared with your employer.

Add my Search for a
lifestyle data panel clinic

9:41 ol T

1

My results

My lifestyle

overview 130 =M

Underweight
You are at risk of developing multiple

health problems. Change your dietary
and lifestyle habits to get healthier

~—~
58

out of 100

View lifestyle tips

More lifestyle tips

My lifestyle score
General tip
by Department of Health

Higher scores are associated with
lower risk of chronic disease. Lower
scores are associated with an

increased risk of chronic disease. )
Lorem Ipsum is simply dummy text of

the printing and typesetting industry
Lorem Ipsum has been the industry

Update my Search for a

2 n
lifestyle data panel clinic Learn more [

By

Me at age 45

Move the slider to view your future
appearance when you live a healthy lifestyle.

S
L
Current lifestyle Healthy lifestyle

e

Suggestions based on my lifestyle

Trial low carb (1 Day Meal)
Eatology Limited

B e
HKS 128.00



P2P LENDING IN A NUTSHELL

A marketplace for lending products

P2P PLATFORM

BORROWERS

Request to borrg
mcney

Borrowers have to borrow outside of
the financial system.

Platform facilitates matching
between borrowers and investors.
Allowing retail borrowers to borrow
directly from retail investors.

Borrowers want to find alternatives
with lower interest rate.

Borrowers do not meet bank's

L. . . Platform performs risk assessment
minimum risk appetite.

and underwriting for investors,
meanwhile keeping credit record.

Borrowers do not want to go through

the slow and tedious banking process. Platform assists both sides in loan

services from origination to
collections.

ich borrower

wh
Choose money wit!

toinvest

Investors want to find other fixed
income alternatives than deposits and
TDs, which offer very low rates

Investors want to have access to
investment products. Equity is not
accessible to everyone.

Borrowers does not meet bank’s risk
appetite or doesn't want to



MONETIZATION STRATEGY

Minimal hassle in the form of micro-transaction fees to distinguish from traditional banks

CORE REVENUE
BORROWER OR
INTEREST SPREAD

Interest on late t insuran
payments f
. i
1 : — llectio
N Debt collection fees 0 | .

6-8% paa.




HR PARTNER IN
EMPLOYEES’ JOURNEY

Employee
Experiences

Building Their
Skills

Transactional

Managing Performance
Works

On-boarding

Pre-hire




HUMATRIX

workday.
SAP SuccessFactors

. Q|| =& || = | - al || %

))) RECRUITMENT SMART DOCS | |ORGANIZATION PERSONNEL TRAINING PRFORMANCE ANALYTICS
CHART
= Y/ '
£ @ O ™ & =

Financial System
OPENSPACE ICOMPENSATION BENEFITS CLAIMS LEAVE ITIME/TIMECLOCII PAYROLL

EMPLOYEE COMMUNITY PLATFORM




BENEFITS

View your benefits and choose benefits options

BENEFITS

CORE BENEFIT

Medical Fee 50,000 THB

TU GUB KAO FOR COLLEAGUE

FLEXI BENEFIT

GOLD PLAN

. 1,200 Baht per visit maximum 30
visits per year

September
1 Sep - 30 Nov 2019

REMAIN 13 ITEMS COUPON VALUE 901 THAI BAHT

Biscuit all favour Norway Salmon 150
(120 - 420 gms.) gms.
10ct-310ct19 1 Nov -30 Nov 19

BENEFITS
FLEXI BENEFIT

PLATINUM PLAN
2,000 Baht per visit maximum 30

' ' visits per year
T

PROVIDENT FUND

Humanica Master Fund Provident Fund

PF Member 9 Year 3 Month (From 01/07/2010)
Non Compete Contract Deputy Manager
Fund rate

= 3

Employer Employee

Plan2
Fixed Income
Equity/TLGF property fund

INSURANCE PLAN

W WAITING FOR APPROVAL BY SOFIA PAUL A

WAITING FOR APPROVAL

FIA PAULSON

REQUEST

SILVER PLAN

800 Baht per visit maximum 20
visits per year

GOLD PLAN

1,200 Baht per visit maximum 30

' ' visits per year

PLATINUM PLAN

2,000 Baht per visit maximum 30

' ' visits per year

ANCEL REQUEST




BENEFITS

Choose uniform model color size amount

SURVEY UNIFORM UNIFORM UNIFORM

. SUMMARY
Aw» ITEM AMOUNT

UNIFORM Women Shirt Size M

' Polo Women Size M

“ Women Trouser Waist 30

WOMEN SHIRT POLO WOMEN

COLOR O ‘

SIZE

XS S 0 L

AMOUNT 2 AMOUNT

SUBMIT




HUMANICA

THANK YOU
Any questions?

You can find me at

 Soontorn.D@humanica.com
e www.humanica.com

Disclaimer:

Items published on this presentation are intended to provide financial information or business information of HUMAN.
Some forward-looking statement may be based on management’s view at present time. These information are subject
to certain risks and uncertainties that could caused the actual result to be different from what was stated. The

management undertakes no responsibility on the change after the date of this presentation.



